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Name of mass media invention promoter advertised in: (i.e,, TV, Radio, Newspaper, Magazine, Other)
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Invention promotion serviees offered to be performed:

 Proguct Profile  Report" (Pheme. T

Explanation of complaint between customer and invention promaoter:

1 purchased the “Product Profile Report” fram Advent, which I was lead to believe would include
extensive research, specifically about my idea. Unfortunately, the report contained nothing more
than boiler plate information, along with useless and irrelevant statistics, demographics and
definitions, al} of which are readily available on the internet, 1 was mislead by Advent into
believing this report would be done on my idea specifically and this was not the case. [ spoke
with the attorney that Advent appointed me on the phone, and they indicated that obtaining a
patent was could prove difficult given the design of my idea. This was completely contrary to
what the Advent representatives told me. In our meeting the Advent representatives said that the
patent attommey had indicated that nothing even remotely similar to my idea was uncovered and
that it was the recommendation of the attorney that I move forward quickly with filing for a
patent. This was part of their high pressure sales tactics to get me to sign up for phase twa, which
was quoted at $8500. Upon baving a second professional patent search conducted, prior patents
were revealed that were strikingly similar to my idea, patents which were not included in the
original report provided to me from Advent. Additionally, the firm that conducted the second
search dismissed Advents findings as imelevant to my invention iden, and was not even included
as patents similar to my idea in the search they conducted. A refund was requested to Advents
main office which was rejected.
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